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INSIGHTS

v'Family audiences

good universal values
universally known
v’ Smurfette
= Key for Kids & Adults
v’ Consumer Products interest

*Global Quant. + Qual. Studies on Kids & Parents Source: Smurfs Brand Study May 2022
** 3 Movies (Sony Pictures, 2011 - 2017)



BRAND
STRATEGY

v’ Offer Holistic Brand Experience to Familid

v' Introduce New Gen of Kids to the Legacy

From High-End to Mass Market

TV Series - new season in 2024

New Theatrical Movie in 2025

Rich Book Publishing Program
Gaming -5 new games.in 3'years
New Master Toy Line in 2024
Consumer Products in Every Categories
Experiences & Family Entertainment
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TARGETTING ALL AUDIENCES

KIDS

Girls & Boys 4 to 11
Sweet Spot: 5t0 8

FAMILIES

v" 3D CGI (TV SERIES & MOVIES)
v" CLASSIC 2D (BOOKS & CLASSIC

SERIES)

v' 60% OF ADULTS SMURFS’ FANS
ARE PARENTS TO A CHILD OF 4

Bringing joy to the whole TO 11 YO

family

ADULTS

Evergreen / Nostalgia

TEENAGERS &

YOUNG ADULTS
POP CULTURE ICONS

v VINTAGE SMURFS
v" CLASSIC 2D SMURFS

v' GAMING
v" FASHION
v SOCIAL

“Parents & Kids
love Smurfs for

their unique
look and
personalities



GLOBAL Licensing Agents Network
NETWORK

CATEGORIES
SOFTLINES
FMCG & QSR
HARDLINES & DIGITAL

ADVERTISING & PROMOTION
LOYALTY PROGRAMS

FAMILY ENTERTAIMENT

& EXPERIENCES

v
v
v
v PUBLISHING
v
v
v




GLOBAL \
PARTNERSHIPS

SUPREME X SMURFS

ITEMS SOLD OUT IN

4 MINUTES

PUBLISHING

100M

SCHLEICH
FIGURINES SOLD

175M

DOWNLAODS
OF DIGITAL
GAMES

1

SMURF HARIBO
GUMMY EATEN
EVERY SECOND
AROUND THE
WORLD

FEATURE
FILMS

S1,2 BN

GLOBAL
BOX OFFICE




SOFTLINES R
MASS MARKET FASHION *

Best-Sellers Designs : Successful collection in Fashion Hit in India & pop-culture icon in
Mushrooms are a Hit ! Latin America Japan

= PULL&BEAR

Multi-Generation Hit Collection
Long-Term Collabs with Inditex Blue Wave at Primark generating $Millions in 2022 !




SMURFS

SOFTLINES

Artistic Collabs &
Tailor-Made
: T
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WREN+GLORY

Artists
Collaborations
For exclusive
collections



SOFTLINES




SOFTLINES

Smurf Your Products
and Smurf Up Your Sales !




Home £

linvosges

AQUAFIGURE

HENE

5% 5 b




HARDLINES

+100M

FIGURINES SOLD

Puzzles &

Electronics Board Games

& Clementoni




HARDLINES

Electronics
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HARDLINES

Collectibles

100M

>

FIGURINES SOLD

Artistic Collab







DIGITAL

MOBILE GAMES GAMING COLLABS

CONSOLE GAMES
+10M Downloads

+10M Downloads

+1M Downloads

EDUCATIONAL APP

METAVEREE i MOBILE THEMES & STICKERS CASUAL GAMES

J




TV S E RI ES 3 CLASSIC 2D ANIMATION

Season 1 & 2

CGI 3D ANIMATION (Season 2)

CGI 3D ANIMATION (Season 1 & 2)

CGI 3D ANIMATION

NEW SEASON 3




MOVIE OVERVIEW

SMURYS

JULY 18 2025

\RRIS

DIRECTOR




NATASHA LYONNE




WARSZAWA & KRAKOW

27t October 2023
—3rd March 2024

 Angazujaca ekspozycja; ¥
 Grywalizacja z nagrodami;
* Ekologia i zrownowazony I Q
~ powraca znowq wystawg . rozwdj jako motyw przewodni; i - '
27.10.2023 - 3.03.2024 > b fs

PAN Ogrod Botaniczny w Powsinie, ul. Prawdziwka 2, Warszawa : ol * DOb ra za bawa d I d CafEJ. rOdZi ny° & i
BILETY.GARDENOFLIGHTS.COM ;
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AUDIOVISUS
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TV : since 2021

: since 2022
: July 2023

TV :Q2 2023
: Q3 2023

Q2, Q3 & Q4 2024 (TBC)

TV : Q3 2024
Q1 2025 (TBC)

27th Oct. — 3rd Mar

~§
ey
;‘ ":Jh&u

July 18, 2025
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CASE STUDY
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AW 2024 COLLECTION = |

Boy Daywear




CASE STUDY

.
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CASE STUDY

AW 2024 COLLECTION !
Pyjamas Ay







CASE STUDY

SS 2025 COLLECTION




HARDLINES

CURRENT LICENSEES

New products on the market — Q4 2025
Melamine Baby Accessories




FMCG

CURRENT LICENSEES
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* Vitamins for kids: lollipops with no sugar, sparkling vitamins
*  Cosmetics — new products to appear on the market









FMCG

*  Product categories: pasta, chocolate powder, jams




NEW PROJECTS

APPAREL & ACCESSORIES

NEW DTR COLLECTION
AW24/5525

NEW COSMETICS

O 42—



NEW PROJECTS
2024

APPAREL DTR

pepco°’

New DTR partner
Apparel & accessories — Boys, Girls, Women
Products on shelf: SS 2024
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Kolekcja Smerfy

Koszulke
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Door hangers & note magnets

| 43439309







NEW PROJECTS
2024 =

Shopping Mall Events







ATTRACTIONS

Lot of fun in
the Smurfs
attractions !



MERCHANDISING
& PROMOTION




Audiovisual & Music

GLOBAL TIMELINE 2025*

Youtube: Season 3 — Worldwide (US: launch in May 2025)
Nickelodeon: Season 3 (Worldwide) + local TV depending on territories

Netflix: Season 2 (worldwide)
NEW MOVIE oba
Smurfs Day :
Marketing Campaign around new movie — Worldwide z

Luggage collection for kids - Asia, Middle East, Launch of several DTR programs around the globe
linked to the movie

EU Beach Smurfs 67t
Clean-Up Anniversary

New worldwide streetwear collaboration

Australia
Exclusive, unique and worldwide footwear
collaboration with a renowned sneakers brand

Second footwear collection available globally

Range of natural & health products for babies and
kids to be launched in EMEA

Exclusive loungewear and underwear capsule

collection

New apparel collaboration for children in North
America * Confidential Information for Business partners only — Please do not share with anyone outside your

linked to the movie
North America, UK, AU & NZ

VWOTTawide Tdu O STI-cld CU c drigc

linked e movie with a renowned Cosmetic

New mobile Smurfs DLC Smurfs Mobile Game Collab Smurfs new mobile game
cozy game

Smurfs kids New Console Game —
metaverse
adventure

Smurfs pop culture figurines
Smurfs figurines by contemporary artist Giochi preziosi 3rd wave toy line
Smurfs high end figurines by contemporary artist Collectibles Smurfs

Giochi Preziosi Toy Line: non-English speaking territories
Jazwares Toy Line: US/UK/NZ/CA/AUS
Haribo candies — Worldwide

Worldwide (Party game)

Movie QSR promotion worldwide
Release of Movie tie-ins (EN) Release of Movie tie-ins (other languages) Release of Smurfies' Village Comics #8 Release of Smurfs Classic Comics #43

SEE GLOBAL EXHIBITION: Touring Interactive Experience — USA, Middle-East, Europe




Audiovisual & Music

GLOBAL TIMELINE 2026*

Youtube: Season 3

Nickelodeon: Season 3

Netflix: Season 2
Smursa . EU Beach Smurfs 68th
0o o Clean-Up Anniversary
Launch of exclusive artistic collaborations Launch of bags and packs partnership

Launch of streetwear collaborations

Several fashion caspule collections

Smurfs Mobile Game Collab

Haribo candies — Worldwide

“The Smurfs Girls Village” comic book #9 — Smurfs Classic Comic Book series #44 —
Fr release (more languages coming later) Fr release (more languages coming later)

Clued Up: Outdoor Escape Game in several cities of the world

ELAUT NV: Smurfs coin pusher and crane machine - Worldwide

SEE GLOBAL EXHIBITION: Touring Interactive Experience — USA, Middle-East, Europe

...and MUCH MORE at local level !
Please reach out to your usual Smurf contact for more local info. * Confidential Information for Business partners only — Please do not share with anyone outside your
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NEW PARAMOUNT
NICKELODEON
MOVIE

FEB. 141 2025

REHANNA
WILL BE VOICING
SMURFETTE
& CO-PRODUCING
ORIGINAL SONGS

' }
. "'?S‘ E"l GLOBAL AWARENESS | ”»
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STRONG ANIMATED SERIES
INTERNATIONAL ON BIGGEST LOCAL

PRESENCE FREE TV CHANNELS
0 nic:-:o!‘c;d con
35%

v v

£ YouTube

EVERGREEN
FAMILY BRAND
SMURFS IS A HIT
WITHBOTH KIDS
& ADULTS

STRONG RATINGS
& IP STANDOUT

KEY ON & OFF
CHANNEL

SUPPORT STAINABILITY

AMBASSADORS FOR

SUSTAINABLE
DEVELOPMENT

GOALS

IMPACTFUL
EXPERIENCES

CONSUMER
PRODUCTS
+700 ACTIVE
LICENSEES

+ STRONG BOOK
PUBLISHING
PROGRAM
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